
Optimise for trends 

Do you struggle to reprioritise your website 
for trends and seasonal changes?  
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SEO is an integral part of most business models, however traditional SEO methods 

just aren’t built for the fast pace of retail; lines and pricing change and customers 

use a huge range of constantly evolving language in their searches. 

Unfortunately SEO has never moved particularly fast; consultants still have to manually work through 

websites, producing reams of recommendations. Then there is the long, arduous task of working with IT to 

drip feed them on to the site over months and even years.  And all this time you spend waiting to get SEO 

changes on your site, thousands of other keywords come and go without being optimised for.

Statistics taken from OneHydra’s State of SEO report and the Seasonal Commerce research in conjunction with Internet Retailing.

35%
don’t reprioritise 

their site for 

seasonal keywords

don’t have enough 

time and resources 

to fully research 

season trends and 

changes

59%
Over a third 

of retailers 

say their 

seasons 

have 

shortened

33%
struggle to get elements 

live in time for when 

demand changes 

However, 88% say natural search traffic is 

important or very important to peak performance 88%

The OneHydra enterprise search marketing platform provides the insight and agility you need to act 

quickly to seasonal and demand led trends. It continually evaluates customer keywords and your 

website to work out if the SEO on each page is still optimal for the current marketplace. 

DEMAND-DRIVEN CATEGORIES
OneHydra identifies categories that you haven’t defined, 

but the customer has, and pre-emptively curates a page of 

content and products and places it in the customer journey.

MAXIMISE SEASONAL POPULARITY
OneHydra recognises when products and categories are 

moving towards peak search demand and gives them more 

prominence in the site, so they rank better when there are 

more people searching for them.

Fig. 1 Dashboard showing SEO visits by Head terms & Long-tail terms



IDENTIFY SEARCH TRENDS
Customer search language constantly 

evolves, but as OneHydra continually 

analyses data from your analytics, website, 

AdWords and our WordBank it can spot 

keyword trends as they happen.

CREATE & PUBLISH NEW PAGES
Because OneHydra understands everything 

there is to know about your customers’ 

entire keyword universe, it identifies gaps 

in your content and builds these missing 

categories into your site and customer 

journey. 

OPTIMISE THE ‘LONG-TAIL’
Often marketers can only focus on ‘head 

terms’ such as ‘dresses’, ‘beds’ and ‘coats’. 

OneHydra’s automation engine takes care 

of the scale meaning you can manage 

hundreds of thousands of different search 

terms, giving you the ability to optimise 

your site for micro-trends that inevitably 

many retailers miss.

OPPORTUNISTIC SELLING
OneHydra re-aligns the architecture of 

your website, to adjust the prominence 

each page deserves based on its current 

popularity and revenue generating potential.

COMPREHENSIVE FORECASTING
A clear view of product sales peaks and 

performance help to define seasonal 

strategies and make educated business 

decisions.

Why you’ll love using OneHydra

   Control over your SEO     Better taxonomy     Dramatically improve keyword ranking  

   Substantially increase reach      Significantly expand number of Top 20 ranking keywords

   Better search experience for customers      Improve conversion rate       Faster return on SEO

Please contact info@onehydra.com or call +44 (0)20 3326 1888 for more information.
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OneHydra Features

Fig. 2 Close-up view of a custom dashboard showing performance and opportunities

Fig. 3 View your products, keywords and edit and publish pages

Fig. 4 Screenshot of a keyword bank within OneHydra

Fig. 5 Custom dashboard


