
How Adobe Uses Drift 
to Build a Cohesive 
Customer Journey 
Across a Massive, 
Multi-Brand Enterprise

Adobe is the global leader in digital media and digital 
marketing solutions. Adobe’s creative, marketing 
and document solutions empower everyone – from 
emerging artists to global brands – to bring digital 
creations to life and deliver immersive, compelling 
experiences to the right person at the right moment 
for the best results.

One of the most trafficked websites in the world, 
Adobe’s website is both a massive business driver and 
a critical part of Adobe’s customer journey. With an 
extensive array of professional and enterprise products, 
Adobe needed to make it easy for site visitors to 
answer their own questions, find the solutions they 
need, and be inspired by innovative content and 
best practices. Adobe needed a sales and marketing 
platform that would help them initiate new customer 
relationships and expand existing ones.
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We needed additional flexibility that would provide insight 
into what’s happening on the site, help develop answers to 
customer questions, and connect directly and seamlessly 
with our sales organization. We asked ourselves what best-
in-class solution could scale to the size of Adobe’s business.” 

— Nathan Etter Senior Vice President, Marketing at Adobe.com

“

+

https://www.adobe.com/


Scalability, category leadership, and speed-to-market 
were all important considerations in Adobe’s decision 
process. Drift met or exceeded expectations in all three 
areas by providing: 
• A robust platform that is constantly evolving to 

incorporate new features and emerging technologies
• Fast, simple implementation to get Adobe up and 

running very quickly
• The ability to handle the heavy lifting of scaling 

across a global organization with a complex 
ecosystem of brands, products, cultures, systems, 
and technology

Between September of 2020 and September of 2021:

1. $47.2M+ influenced in pipeline

2. $10.8M+ influenced in revenue

3. 100,000+ conversations via Drift

4. 5,000+ meetings booked via Drift

The Solution

The Results

Drift is a platform that covers the entire web experience. It’s 
not just a banner on a page. It’s a solution that allows us to 
more effectively intercept customers where they are and 
drive them into the right experience.”
— Brian Garnett Director of Marketing at Adobe

“

It’s been a really positive and effective approach to build the 
base of capabilities, implementing more and more of what 
Drift has to offer for the benefit of our customers and our 
business. And we’re just getting started. There’s still a ton of 
runway ahead, and I look forward to the opportunities that 
lie ahead as we deepen this partnership.”
— Nathan Etter Senior Vice President, Marketing at Adobe.com

“

+

Drift’s real-time, conversational engagement delivers 
the visibility, powerful integrations and customization 
that sales and marketing need to work efficiently on 
a global scale. Drift capture’s prospects early and 
delivers a personal experience while creating tighter 
alignment between marketing and sales teams.


