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Segment is the last integration you’ll ever do. Here’s  
how it works: You implement Segment the same way 
you’d install a tool like Google Analytics. But, once  
we’re in, your engineers never need to write another  
integration again.  

Segment is a technology layer that lives between your 
digital properties and customer data tools.  
 

We collect a master set of behavioral data from your  
sites and apps, unify the data, then map it to integrations 
your team needs. 

You can route it to 20+ categories of tools and apps, from 
analytics, to data warehousing, to marketing automation, 
and more. 

Segment is the Infrastructure  
for Your Customer Data 

Use one API to unlock 200+ tools for every team in your 
company. With Segment, developers can stop building  
tedious and expensive one-off data integrations while  
business users can get straight to work, turning on their 
favorite apps right from the Segment dashboard. 

OVERVIEW

The Segment Platform

Collect 
Easily collect data from  

every customer touch point

Act
Activate your data in tools  
needed to drive revenue

Unify 
Centralize, store, and manage  

your data in one place
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15,000 Happy Customers
Segment is the standard for customer data infrastructure.

Get In Touch
It might be the right time for Segment if you are:

Key Benefits
•  Focus engineers on your core product. Use a single platform for data collection  

and distribution, so you can focus your engineering resources on your core product. 

•  Adopt new technology quickly. Empower business teams with the flexibility  
to use new vendors right away, rather than waiting for long integration projects.

•  Ship fast, responsive products. Remove unnecessary third-party code and SDKs  
that slow down your apps by tracking data once with Segment.

•  Trust that your data is consistent across every tool. Get your teams on the same 
page with standard data tracking that feeds all of your reports and vendors.

•  Understand every customer touch point. Centralize siloed data from your email, 
payment, CRM systems, and more into a single database for analysis.

Rolling out a new  
mobile app or website

Searching for a granular 
understanding of your users

Moving to the cloud and 
modernizing your stack

Switching analytics or 
maketing vedors

Introducing behavior-based 
marketing and personalization

Consolidating all customer data 
into a single place


