
ÖLGERÐIN
CASE STUDY

“What made Data Dwell stand 
out against other solutions? 

Plain and simple: the brochure 
mechanism. That was the main 

selling point.“

https://datadwell.com/


Founded in 1913, Ölgerðin manage the import and distribution 
of 150 global brands - including the likes of Kit Kat, L’Oreal, 

Maybelline, illy, Johnson’s, Smirnoff, Jagermeister, and Pepsi.

Time to Launch/Implement:
LESS THAN 4 WEEKS

Favorite Feature:
CREATING & SENDING BROCHURES 
DIRECTLY FROM DATA DWELL

Industry:
FOOD & BEVERAGE, FMCG

What We Replaced:
INTERNAL SERVERS, 
GOOGLE DRIVE, DROPBOX
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In addition to being a bottling company 
for Pepsi, Ölgerðin manage the import, 

marketing and distribution of over 5,000 
products for 150 global brands - including 
the likes of Kit Kat, L'Oreal, Red Bull, 
and Haribo, and Maybelline.  

Since its founding in 1913, Ölgerðin 
has become iconic part of the 
food and drink culture within its 
market. 

COMPANY
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CHALLENGES
Brand managers used free file storage and 
sharing solutions like Dropbox, Google Drive and 
WeTransfer to store and share digital products and 
content, but as the number of products grew, they 
had recurring problems such as:

 � Difficulty identifying & tracking products, metadata, and 
marketing assets;

 � Trouble backing up & recovering all product images and data 
due to the lack of centralized storage;

 � Too much time repeating the same tasks for new product lines.
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To stay on top of the ever-increasing number of brands they 
manage, Ölgerðin needed a solution that could eliminate 
the use of multiple storage and sharing solutions, and 
give them the confidence that their most valuable digital 
content - product images and marketing assets - are 
securely stored on one platform. Ölgerðin  wanted to 
help brand managers, marketing 
personnel, webmasters, designers 
automate recurring tasks, and 
reduce the time they spent 
searching for and sharing the right 
files with both internal staff and 
external partners & freelancers. 

Sæmundur M. Gunnarsson, 
Ölgerðin's  Online Business 
Manager, says "Since each of our 
suppliers communicates with our 
brand managers in their own way, our staff were using 
different solutions to receive product imagery and 
marketing material." 

This meant that product images and data was spread 
across many different accounts. Every time suppliers 
would send new product lines, collections, or any other 
digital content, Ölgerðin's brand managers would spend 

time grouping together relevant products and sharing 
those products with the web team for promotion on their 
e-commerce website.

They would also need to send the images to our designers, 
who needed them to create product brochures for clients. 

These designers spent a lot of 
time creating different versions of 
product brochures tailored to each 
client - to make sure they only saw 
the most relevant material. After 
all, clients selling our fast-food 
range have no need for our beauty 
products.

In addition to empowering brand 
managers to securely share digital 
content of all types and sizes 

with clients, sales, designers, and e-commerce teams, 
Ölgerðin also wanted to address the risks of continuing 
to store their files on local servers. 

Sæmundur elaborates, "the main problem was in fact a 
lack of centralization of data and distribution. The only 
centralization consisted of files on local servers. Any server 
crash would eradicate almost all the marketing material." 

The main problem was in fact 
a lack of centralization of data 

and distribution. The only 
centralization consisted of files 

on local servers. Any server crash 
would eradicate almost all the 

marketing material.

5



SOLUTION

When evaluating solutions, Data Dwell immediately 
stood out. Why? A few things came to mind when we 
asked Sæmundur. "For one, it provides an easy way 
of collecting and sharing, maintaining and keeping 
track of our marketing material. The service was 
(and is) good and the system is ambitious. Since 
being introduced to Data Dwell a couple years ago, 
the solution has shown great improvement."
 
But what really sealed the deal? "The main selling 
point was the brochure mechanism - plain and 
simple. We knew creating brochures internally 
would benefit us tenfold - save us a lot of time, 
help us keep them more up-to-date, and less 
error-prone." 
 

6



Ölgerðin used to have a contractor create their product 
brochures. Sæmundur says, "We often had multiple versions 
of that brochure – some with more detail on the SKU, on 
the product image. But with so many different brands and 
portfolios, it could be a whole week before clients received 
product brochures. As they were all done manually, there 
was always a possibility that brochures contained mistakes. 
With Data Dwell's brochure feature, instead of a week, 
brand managers can spend 10 min working on brochures, 
and send them out directly from the solution. It's brilliant."  
 
Another important feature that set us apart was how 
secure the assets would be. Ölgerðin  no longer worry 
about the security of their files, assured that they are safely 
stored in the cloud. Built on Amazon Web Services (AWS) 
technology, Data Dwell gives Ölgerðin the peace of mind 
that their content is backed up multiple times, and across 
multiple locations - ensuring they're covered with 99% 
server reliability.
 
Moving forward, Sæmundur expects Ölgerðin to save even 
more time as adoption of Data Dwell grows across the 
company. He plans to use Data Dwell's API to connect it 
with their e-commerce solution. "Today, when I receive new 
product images from the brand managers, I'll manually put 
them in the web system. The next step is to connect Data 
Dwell with our web store - which means as soon as I update 
the product images in Data Dwell, the information on our 
web site will automatically reflect the newest SKUs."

Having company brochures made internally 
improves the quality, speed, accuracy, and 
focus. Instead of a week, brand managers 

can spend 10 min working on it.
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PROBLEMS THEY FACED WHAT WE DELIVERED

 � Unreliable shared drive and internal 
servers

 � No single mechanism to share files of all 
sizes, types, and formats easily

 � Difficulty finding digital content that was 
spread across email chains, Dropbox, 
and Google Drive accounts

 � One go-to platform for brand managers, 
marketers, webmasters, designers,  
agencies, and partners to find and 
download the digital content they need

 � Freedom to download content anytime, 
anywhere, and in any format

Centralization

Content

 � Inability to track digital assets across 
their sales teams, customers, designers, 
PR partners and marketing teams

 � Converting & saving content to multiple 
formats, along with figuring out ways to 
share large files

 � Pre-built integrations with web solutions 
(CMS, CRM, E-commerce) ensure 
simple process for uploading the most 
recent information 

 � Worry less about IT infrastructure by 
storing content securely in the cloud
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Peace of Mind

PROBLEMS THEY FACED WHAT WE DELIVERED

Security

Accuracy

 � Eliminate the use of multiple storage 
and sharing solutions

 � Mitigate risk and exposure with total 
control over brand, marketing, image, 
video, and product files

 � Grant secure access to sensitive brand 
content

 � Better relationship with customers

 � Promote the brands they represent in a 
professional manner 

 � Staff used their own tools to share digital 
content with internal and external teams

 � Deteriorating relationship with global 
partners and network

 � Manual procedures meant product 
brochures were prone to mistakes

 � Eliminate room for manual error by 
using preset templates that connect 
straight to the original product image 
files in Data Dwell
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PROBLEMS THEY FACED WHAT WE DELIVERED

Speed

Backups

Brochure
Creation

 � No safeguard against breaches in 
security

 � Unreliable backups

 � Product brochures used to take up to 1 
week per version

 � Knowledge that all files are backed up 
and maintained by 3 data centres, safely 
in the cloud

 � Instantly creating brochures means 
preparing product catalogues for 
prospects now takes 10 minutes

 � Missed sales opportunities because of 
delays grouping together and sharing 
products with customers

 � Time spent on unproductive tasks like 
searching through files to find the right 
version

 � Convert to any format straight from Data 
Dwell

 � Upload and share files - unlimited 
number, unlimited size

 � Customers have access to most recent 
marketing, product, content, and brand 
material through individual portals on 
demand
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/datadwell

company/data-dwell

@data_dwell

datadwell@datadwell.com

+44 0845 531 000 5

https://datadwell.com

GET IN TOUCH
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