AdGear Advertiser: a full-featured third party ad server
used by major brands
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Display Campaigns &

Actions H

Bulk Create Placements

CAMPAIGN DATES: 2012-02-27 to 2012-09-27 (214 days)
New Placement

ACEMENT FORMA START - END GOAL CTR AHEAD / BEHIND PACE Campaign Settings
RTB / QC-EN / Run Of Site (ROS) 728x90 Feb 12 N/A 0.177% N/A [N Custom Tracking Codes
Invite Publishers
Campaign Ads
4,444,210 7,875 4,499,412 7,973 +0 days 2012-09-27 | campaign Ad Groups
impressions clicks impressions clicks to complete predicted completion
Campaign RTB Placements
2]
z
o .
P “» Inspect: Campaign
N S
& (f Campaign Report
o (&)
=
=+ | 24517 RTB / QC-EN / Run Of Site (ROS) 300x250 Feb 27, 12 - Sep 27, 12 N/A 0.184% N/A [ running I
=+ | 24516 RTB / QC-EN / Run Of Site (ROS) 160x600 Feb 27, 12 - Sep 27, 12 N/A 0.141% N/A { running IS
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Custom Data Extraction

Delivery This report type contains ad delivery and performance metrics, optionally filtered and grouped by all available ad server entities (e.g., advertisers,
campaigns, formats, placements, ad units, sites, external networks, etc). Data is made available for a period of at least one year from the time at which
it was generated.

& Title
i= Metrics Clear

PAID SEARCH m

| Impressions ] Conversions () Conversion Rate
DATA TAGS | Impressions (dropped) | Conversions (Click-through) | Conversion Rate (Click-through)

| Loads _| Conversions (View-through) () Conversion Rate (View-through)

| Loads (dropped) ] Conversions (In Path) (") Conversion SRR (Spend-Revenue Ratio)
__| Clicks __| Conversions (First in Path) [_ICPA

The AdGear platform allows to S pe——— pe———

extract custom data based on B e oo

all delivery metrics available in Lo gore

the system. = Fields O o

| Account Currency _| Advertiser Name (| Format ID

| External Network ID ] Campaign ID () Format Name

This allows to create custom e e N T
reports tailored specifically for e o .

) AdUnit Name ") Cost Value (") Placement Name
the advertiser’s business rules. e Tpe - PocerensOopevsToe
) Advertiser ID ") Placement Objective Value
Y Filters
External Networks Edit AdUnit Interactions Edit Formats Edit
AdUnits Edit Advertisers Edit Placements Edit
AdUnit Clicks Edit Campaigns Edit Conversion Tags Edit

¥ Dates and Scheduling

Date Range Time Zone Interval

Last 7 days < (GMT-05:00) Eastern Time (US & Canada) s Total (cumulative) 5
) Schedule this report to run automatically in the future

& Notifications

_ Notify me by Email when report is ready
Additional Emails to Notify




Real-Time reporting (Inspect)

Current De“VGFY ©® Session: 12:01:06 - 12:07:30
Real-time Inspect reporting
21,576 llows to dig d int
Impressions (56/s) a OWS 0 Ig eeper In O
1 the inventory, spotting
e trends and debugging
0.005% . R :
CTR campaigns as they trickle in.
All entities seen in the Inspect
Breakdowns 3
: s 82 ermany 7 report are also available for
513w "= s targeting across the entire
P 8 g 3 network.
433 45 = 32
419 - . 42 Australia 31
398 ww.diamondback 36 |- 30
Browsers (25) Q | |=|  Impressions % Devices () = | Impressions 4
L~
(0] © e .- n O
3,823 2,566 2,0é4 13,145 360 1”92
L/ e e —
1,8‘89 1,177 649 61 ' 6
553 157 1(;6




Custom payloads & VAST/VPAID video

Ad Type

® Custom VAST O Custom XML O VAST In-Strean

VAST XML File (Required)

vast-v10-template-video.xml 2.76 Kb
Upload completed

Upload File

videoFile

Upload File ...

Click Trackers

clickTAG > http://blackbookmag.com
Unique Name URL (http://www.example.com)

Interaction Trackers

VAST _thirdQuartile
Unique Name

VAST _firstQuartile
Unique Name

VAST pause
Unique Name

VAST_mute
Unique Name

VAST_complete
Unique Name

VAST _fullscreen
Unique Name

Extensive support for custom
payloads allows to easily deploy
custom formats, including the
emerging VAST/VPAID
standard for video.

Any type and format of content,
no matter the dimensions, can
be delivered through the
platform.

From simple video and audio to
more complex XML-driven
creative that is assembled from
multiple assets, AdGear can
accurately serve and track the
ad across a number of devices.

O adgear



Full personalization with Ad Groups

Campaigns

Display Campaigns

CAMPAIGN DATES: 2013-04-01 to 2013-05-01 (31 days)

Toronto - 3

Montreal April 16 to April 20 - 300x250

Montreal April 1 to April 15 - 300x250

Actions @

2 ads attached [ active |

View targeting...

3 ads attached | active |
View targeting...
4 ads attached [ active |

View targeting...

The same ad serving tag can
personalize creative based on
dates, frequency, geography,
product hints, and many other
variables.

This allows to automate
creative change as well as
personalize creative to various
audiences.

O adgear



Time range management with Ad Groups

T Time range management in Ad

Oadgear
Groups allows to switch

Campaigns Data Reports. Inspect

Display Campaigns @ creative based on dates, hours,
Name and Format _ and weekdays based on the
Montreal April 1 to April 15 i | * ] A ) .

Fomat internet user’s computer time.

Schedule Date & Time

# Restrict Schedule to Date Range

From 2013-04-01 " onhour 00 + EDT-0400

to 2013-04-15 onhour 23 § EDT-0400

# Restrict Schedule to Day-of-Week andior Time-of-Day ©

(s) My time zone: EDT -0400
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Frequency
| Limit to a maximum of 1§ views peruser forever ¢
 4d Gzous Tacaetisag .. —_
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Site Analytics

@ Enable Site Analytics Integration.

utm_campaign » Campaign Name
Key Value
Campaign ID
Value
=
utm_source 3 Placement Name
Key Value
Placement ID
Value
=
utm_term y Format Name
Key Value
Format ID
Value
utm_content b Ad Unit Name
Key Value
Ad UnitID
Value
utm_medium 3 banner
Key Value
-

™) Add a key-val OR use a template for Select a template

Delimiters

Token:  Underscore _ 3
-
v

Value: Dash -

«

-

«

«

«

Web Analytics integration

|_J custom value

|_J custom value

|_J custom value

|_J custom value

| Custom value

| Custom value

| Custom value

| Custom value

@ Custom value

«

AdGear automatically passes
any campaign, placement and
ad unit metadata to Google
Analytics, allowing to slice and
dice incoming traffic by many
categories.

Omniture and Visual Sciences
are also fully supported.
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Multiple delivery modes

Attached Ads
Oifssad) O Weighied (opn R AdGear can automatically serve
Attached Ads Rotation order . .
creative In sequence mOde,
@ Bigbox to be tested - Preview Flash Ad =793 x 248 slaramein 1 3::i o Weighted mOde (percentage Of

Show Advanced Options

total), or automatically prioritize

™ BIGBOX_RIPPLE_1.6 - Preview Ripple Expandable Ad < 2,333 % 128 5.486% CTR 2 g ve
MOUE DOWN
delivery of creative that best
i < 789 % 273 34.601% CTF # nove v . .

™ Alternate BigBox - Preview Flash Ad Z 789 % 273 34.60 TR 3 {}mzmi Dzw” performance In Cllckth rough.

Show Advanced Options

Available Ads
BigBox - Standard Flash 300x250 <z %
<

BigBox - Standard Image 300x250

Delete
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Support for dynamic creative

Click Trackers (Optional) AdGear supports dynamic

&) creative, allowing to pass XML
. - feed parameters that can be
':ermon Trackars {Optional) interpreted in Flash or HTMLs/

JS creative.
Additional Files - Assets (Optional)

Upload File ...

FlashVars (Optional)

xmlProductFeed b http:/ e
Unique Name Value

*‘

=

Variables (Optional) ©

—_—

<&

O adgear






